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*Consumer to imagi [ icipate in the research*
Choose from the following questions @

*Would you participate in the proposed research if suitable for you?
*What might you suggest as improvements or changes to the proposed

Overall Design research?

eAre there any potential barriers you see to you participating in the proposed
research?

e|s it clear what your time commitment, wait times, or free times may be?
*What parts of the visit schedule might cause people to not take an interest
in this study, stay in the study / have a good experience with the study?

. SChEd Ule/t| meline *What visit schedule changes would you recommend? If we can’t change
Protocol and study design o e e e A
*What costs can you anticipate based on participation in the study? Are these
P e -~ acceptable?

BEtte r O UtCO m eS,' » Do you understand what the aims of the proposed research are?

t ff t. & ¢ Do you believe the stated aims are important to the target study

| . c population?

re eva n / e ec Ive O bJECtlveS & * Do you believe the stated measures align with the goals and aims of the
proposed research?

trUSted resea rCh TSR ¢ Would you suggest any other measures which you think may supplement or

enhance the aims of the proposed research?

Consider the following questions if a consumer reviews the participant information and
consent forms, questionnaires, participant diaries, recruitment materials, study reports etc.

o Allow sufficient time to co-

Create/receive consumer eAre there 'Foo many/too little words or too many/too little pages?
(presentation/length)
feedback Pa rtiCi pa nt *Which sections did you find hardest to understand? Why? What needs to be
O Explaln termlnology materia |S gzslglrrgzg ?C(T;?tryl)n the document? Do you need more or less information in
o Includea plain llay' summary *What do you think are the top 3 things this document is trying to say?
n Contact CRGO* to heIp access *Do the consumer materials give you sufficient information for you to

. . articipate in the proposed research?
D Cabrini consumers particip prop
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